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The Communication of Sexy Marketing for Alcohol Industries in Thailand.
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Abstract

This documentary research is aimed to survey the strategies of sexy marketing
communication for alcohol industries in Thailand since B.E. 2551-2560. Analyzes from
literature related to marketing communication of beverage alcohol marketed in Thailand.
The research found that alcoholic beverages used communication strategies are 11
brands and 5 tools are sexy contest, sexy calendar, participating in party, supporting
pretty at fairs or special events and promotion girl or booth. Every brand has different
marketing activities. Depends on the marketing plan, product image, company budget
and the state policy of that time. All instruments are screened for high-level reasons. If

any of the tools have inappropriate conditions. The operator will terminate immediately.
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Marketing communicators need to be creative on the basis of the right social context for
the product and the most effective communication marketing.
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